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Fascination 3D
BLULINE II – Blu-ray for the 3rd Dimension
The industry leading replication machine
for the daily mass production of Blu-ray
Discs – now playing in 3D.
BLULINE II – The platform for high quality
Blu-ray Discs.
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DVD and Beyond 2011 is the annual companion magazine to our industry website –
www.dvd-intelligence.com – Europe’s premier online source of news, data and analysis
for professionals involved in DVD, Blu-ray, 3DBD and new delivery technologies.
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Fighting IPR infringement:
how ACTA is shaping up?

There is general agreement that counterfeiting and
other commercial intellectual property rights
infringements are wrong. But what to do about them? Jim
Burger, Partner at US law firm Dow Lohnes, reflects on the
Anti-Counterfeiting Trade Agreement being worked out.




